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Introduction

Medical tourism is said to be the second most popular industry now-a-days. Statistics from medical tourism in India indicate that medical tourism is adjacent to the IT industry in perspective and horizon. The increase in the number of medical tourists each year denotes that the medical tourism industry will soon be on the boom. The patients who long for quick and effective cure of the diseases visit India on medical tourism. The world class infrastructure and highly qualified team of doctors available in India favors the booming demand for medical tourism services.
Medical Tourism is also known as travel medicine or health tourism. This term is called for the first time by the media and travel agencies to describe the rapid development and the practice of large travel to different parts of the world to receive specialized treatment health care. As a developing country, India also has the trend of medical tourism. Medical Tourism in India provides countless options for all tourists to explore the facilities of medical sciences in India.. As a diverse nation, India has many hospitals and healthcare institutions in different parts of India. The medical tourism in India explores all these institutes health care and their working methods.

Medical tourism India is a concept whereby people from all over the world visit India for medication and total healing solutions. India the country known for the best of all medical tourism India facilities and healing solutions, is inviting foreign medical tourists to visit India and explore the fast and convenient medical tourism India services. It has been a tradition in India that the medical tourism India guests are considered as incarnations of God and are given prime importance.
 The government of India is of the opinion that by marketing India as a global medical tourism destination, it could capitalise on the low-cost, high-quality medical care available in the country. 

Medical tourism in India has emerged as the fastest growing segment of tourism industry despite the global economic downturn. High cost of treatments in the developed countries, particularly the USA and UK, has been forcing patients from such regions to look for alternative and cost-effective destinations to get their treatments done. The Indian medical tourism industry is presently at a nascent stage, but has an enormous potential for future growth and development.


I HISTORY OF MEDICAL TOURISM


Before discussing on medical tourism in India, we should discuss the history of medical tourism in India. History of medical tourism in India includes all major aspects of health tourism as medical tourism is an ancient practice in India. In India, medical tourism includes several health care and various complex surgical procedures such as cardiac surgery, cosmetic surgery, hip replacement or knee surgery and dental. In principle, the concept of medical tourism is not something new in India. According to medical tourism in India, medical tourism is an ancient practice of tourism on the procedure for medical treatment and medical sites in India. The first trend of medical tourism took place thousands of years ago during a trip Greek pilgrims through the Mediterranean Sea modest domination of the Saronic Gulf, which is known as Epidauria. History of medical tourism in India also describes that all the spa town have been regarded as the best destinations for medical tourism. 

In addition to all the States of India in south India, Kerala is recognized as a major troop medical tourism in India. With a healthy climate and rich greenery, Kerala is a State of India which have a wide variety of herbs and medicinal plants as well as ancient ayurvedic treatments. Apart from Kerala, Karnataka is another destination for medical tourism in India. Research shows that each year more than 8000 patients across India to come here several orthopedic and cardiac treatment. 

As a cosmopolitan nation, India has a rich history of ayurveda and procedures for Ayurvedic treatment. The history of medical tourism in India also includes former Ayurvedic treatment in India and best destinations offer medical treatment in India. 

The greatest advantage of medical tourism India is the cost effectiveness and no quality compromise. It is never a case that if the cost of the medical tourism India is less then quality is compromised. NO. We follow strict medical ethics and follow an ideology that the patient must get the latest and the safest of all medical facilities through medical tourism India. Indian medical infrastructure is in no way inferior to the west. Come to India and experience the rejuvenation around and be healthy within no time. 

II     Review of literature

Alessandro S. Cavelzania; Ihno A. Leeb; Valerio Locatellib; Gabriele Montib; Marco A. Villamirab  in their study titled  “The Tour Operator as a Mediator Between Tourists and Residents” ,Published in: International Journal of Hospitality & Tourism Administration, Volume 4, Issue 4 June 2004 , pages 1 - 24  observed that, Emotional intelligence, a type of social and personal intelligence, is important in managing interpersonal relationships and interactions, especially in the business sphere. Businesses that involve frequent customer contact and interaction, such as those in the field of tourism, can benefit from the application of multiple intelligences. This study examines how, and to what extent, emotional intelligence can benefit the travel and tourism industry. Seven tour operators were interviewed to assess their attitudes, opinions and observations about emotional intelligence and its application to the relationship between tourists and residents of a community. Results showed that all tour operators, to a certain degree, utilized emotional intelligence to offer more personalized travel solutions for tourists. It was found that understanding the cultural values and social etiquette particular to each travel destination was essential for healthy tourist-resident relations. 
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          Sheila A. Scott-Halsella; Shane C. Blumb; Lynn Huffmanb  in their study titled “A Study of Emotional Intelligence Levels in Hospitality Industry Professionals “ Published in: Journal of Human Resources in Hospitality & Tourism, Volume 7, observed that Little research has been conducted on emotional intelligence (EI) in the hospitality industry. Therefore, this study was designed to investigate the relationship between specific socio-demographic variables and the EI levels of hospitality industry professionals. Although few significant differences were found between the groups, the professionals in this study possess above average levels of EI, which may be indicative of their achievement and longevity in a service-based industry.

ScienceDaily (Oct. 8, 2009) — Medical tourism in Latin America needs to be regulated to protect consumers, according to Université de Montréal researchers. A new study published in the journal Developing World Bioethics argues that Argentinean fertility clinics are increasingly marketing themselves to international health care consumers: these clinics offer all-inclusive packages with fixed prices that feature airfare, accommodations, transfers, language interpreters and, of course, fertility treatments.

 For example, in vitro fertilization in the United States runs upwards of $10,000 U.S. per cycle of treatment," says Bryn Williams-Jones, a bioethics professor in the Université de Montréal's Department of Social and Preventive Medicine, who coauthored the paper with graduate students Elise Smith, Carolina Martin and Jason Behrmann.

 "While the 'big players' in medical tourism, such as India and Poland, are actively involved in the fertility sector, so too now are Latin American countries such as Brazil, Chile, Mexico and Argentina," says Dr. Williams-Jones. "The main interest for these individuals to become medical tourists is the high cost, long waiting lists, or even the absence of access assisted reproductive technologies services at home," says Dr. Williams-Jones.

"It is in the best interests of consumers, health professionals and policy makers that the reproductive tourism industry adopts safe and responsible medical practices," says Dr. Williams-Jones.

The paper, "Reproductive Tourism in Argentina: Accreditation and its Implications for Consumers and Policy Makers," published in Developing World Bioethics, was authored by Elise Smith, Carolina Martin, Jason Behrmann and Bryn Williams-Jones of the Université de Montréal.

III     COUNTRIES PROMOTING MEDICAL TOURISM

Cuba, Costa Rica Hungary, Turkey Lithuania, Israel, South Africa India, Thailand and Malaysia.

The therapies like Ayurveda, Unani medicine and Homeopathy seem to attract newer patients due to the unbelievably true results. 

	




The greatest impetus for the growth of medical tourism in India is the difference in the cost and the increasing world-class medical facilities available in here. A simple rhinoplasty costs 2.64 Lakh in US, but will only cost around 50,000 Rs in India. Likewise a face lift costs 5.28 Lakh in USA but costs only 1.5 Lakh rupees in India. If such is the difference then who is not tempted to avail the dual benefit of cure for sure and explore for sure. 

III A   India – Potential


     We have also found that India represents the most potential medical tourism market in the world. Factors such as low cost, scale and range of treatments provided by India differentiate it from other medical tourism destinations. Moreover, the growth in India’s medical tourism market will be a boon for several associated industries, including hospital industry, medical equipments industry and pharmaceutical industry.

     In addition to the existence of modern medicine, indigenous or traditional medical practitioners are providing their services across the country. There are over 3,000 hospitals and around 726,000 registered practitioners catering to the needs of traditional Indian healthcare. Indian hotels are also entering the wellness services market by tying up with professional organizations in a range of wellness fields and offering spas and Ayurvedic massages.

     The improved medical facilities in India prove India to be the best destination for medical tourism India. The best known medical doctors and the latest of all medical and health facilities are available in India making it the favorite choice among the countries providing medical tourism. 
As per our new market research report “Booming Medical Tourism in India”, India’s share in the global medical tourism industry will climb to around 2.4% by the end of 2012. Moreover, the medical tourism is expected to generate revenue of US$ 2.4 Billion by 2012, growing at a CAGR of over 27% during 2009–2012. The number of medical tourists is anticipated to grow at a CAGR of over 19% in the forecast period to reach 1.1 Million by 2012.
As per our new market research report “Booming Medical Tourism in India”, India’s share in the global medical tourism industry will climb to around 2.4% by the end of 2012. Moreover, the medical tourism is expected to generate revenue of US$ 2.4 Billion by 2012, growing at a CAGR of over 27% during 2009–2012. The number of medical tourists is anticipated to grow at a CAGR of over 19% in the forecast period to reach 1.1 Million by 2012.

     Laser, botox and fillers are the most sought after services by the foreigners. Mostly tourists in the age group of 20-30 years come for rhinoplasty and liposction while foreigners in the age group of 30-40 come for the treatment of baggy eyelids while the rest aged above 40 come for face lifts and tummy tucks.

The foreign traffic was 10% earlier and has trebled in the last three years.

IV     MEDICAL TOURISM STATISTICS
Statistics shows that the medical tourism industry in India is worth $333 million (Rs 1,450 crore) while a study by CII-McKinsey estimates that the country could earn Rs 5,000-10,000 crore by 2012.
Among the factors that make India an attractive proposition for medical treatment is cost efficiency. The estimated cost for a heart surgery in the U.S is $30,000 , however the same could be performed India for about $6,000. Similarly, a bone marrow transplant could cost about $2,50,000 in the US while it could be done here for about $26,000. 


A statistical analysis for Indian medical tourism has shown that one hundred and twenty million nearly two hundred million people can be insured with prospect of engagement in this sector jobs by the year 2020. 


India is effective in the centres open-heart surgery, hip and knee replacement, pediatric cardiac surgery, dentistry, bone marrow transplant, cosmetic surgery and therapy of cancer, and all the houses medical l 'India later technically advanced diagnostic equipment. What has made India exceed almost all 's competitors in medical tourism, as the statistics of medical tourism in India indicate. Indian medical tourism will soon be the most lucrative emerging sector to be the best in the Asian sub-continent and certainly win a name in the world. Medical services provided in Indian context are incomparable low price. This is the main impetus to direct a large number of people looking for a reliable treatment in India who opened the doors of opportunities in medical tourism India. 

V   Compare Costs: Why India
  Low Cost Treatment
The figures say it all. Check out the following information regarding the low cost super specialty treatment in India.

• Total of around 1.5 million foreigners visited India for various medical treatments.
• The total worth of medical tourism industry is around $450 million and is estimated to reach $2.2 billion by the year 2012.
• Foreign patients visiting India for various medical procedures last year marked a growth of 15% a year.
• The cost of treatment in India starts as low as 1/10th of the total cost in US or UK.
• Over 150000 patients of over 55 countries visited India for various medical tourism services.
• The medical expenses in India are 60 to 80% cheaper in India as compared to  

	COST COMPARISON
PROCEDURE 
LOCATIONS
Medical N.
America
India
France
Heart Byepass

$100,000

$7,000

$33,100

Coronary angioplasty

$35.000

$3,700

$18,400

Hip replacement

$40,000

$5,800

$15,000

Knee replacement(single)

$35,000

$6,700

$17,000

Cosmetic
Breast augmentation

$5,000

$2,500 

$9,600

Breast lift

$9,000

$3,000

$7,000

Breast reduction

$4,000

$2,100

$10,000

Face lift

$8,500

$2,500

$12,300

Liposuction

$7,000

$1,750

$7,900

Nose Job(rhinoplasty) 

$4,200

$2,250

$7,000

Tummy tuck (abdomainoplasty)

$6,400

$2,500

$7,900 





Procedure Charges in India & US (US $):
	Procedure Cost (US$) 

	 
	United States 
	India 
	You Save

	Bone Marrow Transplant 
	250000.00
	69000.00
	181,000

	Liver Transplant 
	300000.00
	69000.00
	231,000

	Heart Surgery 
	30000.00
	8000.00
	22,000

	Orthopedic Surgery 
	20000.00
	6000.00
	14,000


	Dental Procedure
	Cost in USA ($)
	Cost in India ($)
	Cost difference ($)

	 
	General Dentist
	Top End Dentist
	Top End Dentist
	You Save

	Smile designing
	-
	8,000
	1,000
	7,000

	Metal Free Bridge
	-
	5,500
	500
	5,000

	Dental Implants
	-
	3,500
	800
	2,700

	Porcelain Metal Bridge 
	1,800
	3,000
	300
	2,700

	Tooth impactions
	500
	2,000
	100
	1,900

	Root canal Treatment
	600
	1,000
	100
	900

	Tooth whitening
	350
	800
	110
	690




The advantages of medical tourism India are not only economical but are also beyond. You get the benefits of getting high end medical attention and an opportunity to explore the rich tradition in India. The various tour packages available will be an added advantage and will help you recover soon. The available Medical tourism India tour packages are:

	 
	USA 
	Europe 
	India 
	Advantage India 

	 
	 
	 
	 
	Over US
	Over Europe

	Rhinoplasty
	$6,000
	$5,500
	$1,700
	$4,300
	$1,200

	Face Lift
	$15,000
	$12,500
	$4,500
	$10,500
	$2,000

	Breast Augmentation
	$8,000
	$7,500
	$3,900
	$4,100
	$3,400

	Breast Reduction
	$9,000
	$8,000
	$3,700
	$5,300
	$2,700

	Complete Liposuction
	$13,500
	$11,000
	$4,800
	$8,700
	$2,300

	Gluteal Augmentation
	$9,000
	$9,000
	$4,500
	$4,500
	$4,500


V I     Medical tourism Zones in India

What Makes a Medical Tourism City

Often, medical cities will also incorporate substantial non-medical services to support the staff, patients and visitors.  These include retail, hotel and transportation systems.  More often than not, medical cities also include academic and research activities that draw upon the large numbers of patients, the mix of learning opportunities and the access to high-tech facilities.

  These are two areas that medical cities are well positioned to excel in. With the consolidation of services, including the co-location of diagnostic and physician activities, medical cities create the opportunity for ‘one stop shopping’ and the ability to coordinate care and offer package pricing.


Medical Tourism in India has developed a lot. Medical Tourism is a special type of tourism where you can use many facilities in major hospitals in the world. If you want to know about the areas of medical tourism in India, here you can see a lot of information on different places for medical tourism in India. There are major medical tourism sites in India such as Kolkata, Mumbai, Delhi, Chennai, Bangalore, Pune, Hyderabad, are the main areas of India that offers exclusive and facilities for medical tourism. All these sites are considered the best areas of medical tourism in India. 
V I I     Medical tourist survey: 2008 report


Intuition has completed the first in depth survey of medical tourists, incorporating the experiences of 650 patients who have travelled for treatment. The highly encouraging data from this survey is the level of savings achieved and the level of satisfaction of those who travelled. 
Highlights

 60/40 Male/Female split (but 8/92 for cosmetic surgery) 

· 83% “wanted to save on the cost of treatment in the UK”. 

· On the total cost of treatment, 11% of dental respondents spent £10,000 or more, and 9% of elective surgery respondents spent £10,000 or more. 

· 17% said they saved more than £10,000 compared to UK cost. 

· 9 out of 10 respondents very (74%) or quite satisfied (16%) with their experience of treatment abroad. 

· 97% of the medical tourists stated that they would definitely or probably go for treatment abroad again. 

· 96% of all respondents would definitely or probably go back to the same doctor/dentist/hospital/clinic. 

· 96% of all respondents would recommend treatment abroad to a friend or relative. 

V I I I  Comparative cases

A)  Compare the cost of nose reconstruction abroad

The information provided here on the cost of nose reconstruction/rhinoplasty abroad is obtained from the Treatment Abroad PriceWatch Survey 2008, an independent survey of medical tourism prices, sponsored by our company. The full report embraces elective surgery (e.g. hip replacement, knee surgery abroad), cosmetic surgery and dental treatment abroad. 

Comparisons of the cost of nose reconstruction/rhinoplasty abroad are provided below. The price comparisons for cosmetic surgery take into account hospital and doctor charges, but do not include the costs of flights and hotel bills for the expected length of stay.  

Bear in mind that these are average costs based on a survey of a large number of clinics and hospitals abroad. Also note that the pound sterling prices calculated below, were based on a Euro conversion rate of €1.2 = £1, and a dollar conversion rate of US$1.75 = £1.

	Country 
	UK sterling price including hospital and doctors’ fees 
	US dollar equivalent 
	Percentage saving on UK price 

	UK 
	£3,500
	$6,125 
	 

	Argentina
	£1,184
	$2,072 
	66%

	Austria
	£2,681
	$4,692 
	23%

	Australia
	£3,324
	$5,817 
	5%

	Bolivia
	£764
	$1,337 
	78%

	Brazil
	£835
	$1,461 
	76%

	Croatia
	£1,380
	$2,415 
	61%

	Cuba
	£877
	$1,535 
	75%

	Hungary
	£1,633
	$2,858 
	53%

	India
	£1,185
	$2,074 
	66%

	Tunisia
	£1,398
	$2,447 
	60%

	Venezuela
	£1,248
	$2,184 
	64%


B)   Compare the cost of root canal treatment (one canal) abroad

The information provided here on the cost of root canal treatment (one canal) abroad is obtained from the Treatment Abroad PriceWatch Survey 2008, an independent survey of medical tourism prices, sponsored by our company. The full report embraces elective surgery (e.g. hip replacement, knee surgery abroad), cosmetic surgery and dental treatment abroad. 

	  Country 
	UK sterling price including hospital and doctors’ fees 
	US dollar equivalent 
	Percentage saving on UK price 

	UK

 
	£200
	$350 
	 

	Bulgaria
	£49
	$86 
	46%

	Costa Rica
	£113
	$198 
	64%

	India
	£55
	$96 
	71%

	Italy
	£65
	$114 
	16%

	Latvia
	£40
	$70 
	60%

	Poland
	£71
	$124 
	58%

	Portugal
	£114
	$200 
	65%

	Romania
	£132
	$231 
	74%

	Serbia
	£27
	$47 
	67%

	Slovakia
	£30
	$53 
	45%

	Spain
	£86
	$151 
	71%

	   Countries providing largest percentage saving


  IX   How Emotional Intelligence is more important than your IQ s
|
First what is Emotional Intelligence?  Emotional intelligence is a different way of being smart. Brilliant & impressive author Daniel Goleman expresses how to understand, develop and most importantly apply emotional intelligence to all parts of your life, including and especially medical tourism.  

Our emotional intelligence determines the potential for learning the practical skills that are based on its five elements: Self-awareness, motivation, self-regulation, empathy, and adeptness in personal & working relationships. 

Our emotional competence shows how much of that potential we have translated, and then apply, to our top flight coaching in potential prospects.
 
Inter-personal intelligence is the ability to understand other people. What motivates them, how they work, how to work cooperatively with them.  Successful people are likely to be individuals with high degrees of interpersonal intelligence. Those who have strong interpersonal intelligence are good at understanding and interacting with other people. These individuals are skilled at assessing the emotions, motivations, desires and intentions of those around them.

  Characteristics of Inter-personal Intelligence
·         Good at communicating verbally 

·         Skilled nonverbal communicators 

·         See situations from different perspectives 

·         Create positive relationships with others 

·         Good at resolving conflict in groups

Intra-personal intelligence however, is a correlative ability, turned inward. It is a capacity to form an accurate, veridical model of oneself and to be able to use that model to operate in life. Individuals who are strong in intrapersonal intelligence are good at being aware of their own emotional states, feelings and motivations. They tend to enjoy self-reflection and analysis, including exploring relationships with others and assessing their personal strengths.

Characteristics of Intra-personal Intelligence
·         Good at analyzing their strengths and weaknesses 

·         Enjoys analyzing theories and ideas 

·         Excellent self-awareness 

·         Clearly understands the basis for their own motivations and feelings

This is called Emotional intelligence and it is critical for developing the leader within you. 
 
 BUT FIRST…let’s clear up some misconceptions. First emotional intelligence does not mean merely “being nice.”  In fact… At strategic moments, it may demand, not being nice.  For example, bluntly confronting someone when you know they are not qualified to be in your precious down line. 

Second, emotional intelligence does not mean giving free rein to feelings… “Letting it all hang out” Rather it means managing feelings so that they are expressed appropriately and effectively, enabling people to work together smoothly toward common goals! 

 An important emotional competence is: Getting Others to Respond in a Desired Way! 

At the heart of this competence are two main abilities:  

(1)   Empathy, which involves reading the feelings of others.

(2)   Social Skills, which allow handling those feeling artfully.  

The underlying emotional intelligence capacities are vital if you are going to successfully learn the competencies necessary to succeed in your MLM Business. If you have little self-awareness, you will be oblivious to your own weaknesses and lack the self-confidence that comes from the certainty of knowing your strengths.
You must become educated in yourself! This will be your most prized investment, the investment in yourself. 

                                        
Personal Competence
(These competencies determine how we manage ourselves.)

Self-Awareness- Knowing one’s internal states, preferences, resources and intuitions.

Emotional awareness: Recognizing one’s emotions and their effects.

Accurate self-assessment-Knowing one’s strengths and limits

Self-confidence: A strong sense of one’s self-worth and capabilities. 

Self-Regulation- Managing one’s internal states, impulses, and resources.

Self-Control: Keeping disruptive emotions ad impulses in check (even when rejected by a potential prospect).

Trustworthiness: Maintaining standards of honesty and integrity

Conscientiousness: Taking responsibility for personal performance.

Adaptability: Flexibility in handling change.

Innovation: Being comfortable with novel ideas, approaches, and new information.

Motivation
(Emotional tendencies that guide or facilitate reaching goals)

Achievement Drive: Striving to improve or meet a standard of excellence

Commitment: Aligning with the goals of the group or organization

Initiative: Ready to act on opportunities. (Key Word.. ACT)

Optimism: Persistence in pursuing goals despite obstacles and setbacks.

 

Social Competence
(These competencies determine how we handle relationships.)

Empathy- Awareness of others’ feelings, needs, and concerns.

Understanding others: Sensing others’ feelings and perspectives, and taking an active interest in their concerns. First seek to understand, then to be understood.

Developing others: Sensing others’ development needs and bolstering their abilities

Service orientation: Anticipating, recognizing, and meeting peoples’ needs

Leveraging diversity: Cultivating opportunities through different kinds of people

Political awareness: Reading a group’s emotional currents and power relationships

Social Skills
(Adept at inducing desirable responses in others)

Influence: Wielding effective tactics for persuasion

Communication: Listening openly and sending convincing messages

Conflict management: Negotiating and resolving disagreements

Leadership: Inspiring and guiding individuals and groups

Change catalyst: Initiating or managing change

Building bonds: Nurturing instrumental relationships

Collaboration and cooperation: Working with others toward shared goals.

Team capabilities: Creating group synergy in pursuing collective goals

And… Always Remember, the way you “see” a problem… is the Problem!

To your unlimited success!

Michelle Chasen
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